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e FEBRUARY 16, 2011, WEDNESDAY
Planning to Keep Your Donors
John Joslin, CFRE

e FEBRUARY 24, 2011, THURSDAY

It’s Not About You, It’s About Them: the New Imperative in
Corporate Fundraising

Jason Saul, Author

e MARCH 2, 2011, WEDNESDAY
The Secrets of Consultants
Penelope Cagney, CFRE

e MARCH 24,2011, THURSDAY
Seriously Good innovation... in Practice!
Jon Duschinsky

e APRIL7,2011, THURSDAY
Strengthening Foundation Relationships
John Greenhoe, CFRE

e APRIL 20,2011, WEDNESDAY
Social Networking and Online Fundraising Success
Ted Hart, ACFRE

* MAY 4, 2011, WEDNESDAY

Managing Prospect Relationships and Fundraising Activity in
a Campaign

Elizabeth Crabtree, Director of Prospect Development at Brown
University

Sponsor: The Association of Prospect Researchers for Advancement
(APRA)

e MAY 19,2011, THURSDAY
Developing a Planned Giving Marketing Plan
Timothy Logan, ACFRE

e JUNE1, 2011, WEDNESDAY

Campaign Reporting

Elizabeth Crabtree, Director of Prospect Development at Brown
University

Sponsor: The Association of Prospect Researchers for Advancement
(APRA)

e JUNE 21,2011, TUESDAY *3:00 PM EASTERN*
How to Raise More by Selling your Impact
Jason Saul, Author

Approved Provider For

2011 WEB/AUDIOCONFERENCES

FEducating Fundraisers in the 2F" Century

Pl

e JuLY 13,2011, WEDNESDAY

When Raising Money 10 Legal Matters to Avoid
Marty Martin, JD, MPA

e JULY 26,2011, TUESDAY
Building Relationships that Pay Off
John Hicks, CFRE

e AUGUST 24, 2011, WEDNESDAY
Raising More Money From Your Business Community
Linda Lysakowski, ACFRE

e SEPTEMBER 15, 2011, THURSDAY

Face-to-Face Basics: Integrating Individuals into Your
Development Plan
Amy Eisenstein, CFRE

e SEPTEMBER 28, 2011, WEDNESDAY

Nonprofit Internet Management Strategies, Tools and Trade
Secrets

Ted Hart, ACFRE

e OCTOBER4, 2011, TUESDAY

Structuring Your Development Office for Success
Monique Hanson

e OCTOBER 27,2011, THURSDAY

From Boomers to Echo Boomers: Giving Across the
Generations

June Bradham, CFRE, Rachel Hutchisson & Tucker Branham,
CFRE

¢ NOVEMBER 1, 2011, TUESDAY
Donor Centered Planned Gift Marketing
Michael J. Rosen, CFRE

e NOVEMBER 17,2011, THURSDAY

Digital Mobilization on Giving
Marcelo Iniarra

e DECEMBER 6, 2011, TUESDAY
Secrets of Success in the Small Shop
Sandy Rees, CFRE

e DECEMBER 14, 2011, WEDNESDAY

Building a Major Gifts Program through Integrated
Solicitations

Adam Burk, CFRE

Continuing Education CFRE Approved Continuing Education Provider

*Please note each Web/Audioconference session offers CFRE points!

Web/Audioconferences will be held at 1:00-2:30 p.m. Eastern / 12:00-1:30 p.m. Central
11:00 a.m.-12:30 p.m. Mountain / 10:00-11:30 a.m. Pacific / 9:00-10:30 a.m. Alaska (*except on June 21, 2011)
FEES: $159 (U.S.) per member session; $295 (U.S.) per nonmember session

Special AFP Member Bundle - $99 per session when registering for 10 or more programs at one time!




raning Professionals

AFP 2010/2011 WEB/AUDIOCONFERENCE SERIES

Q February 16, 2011  John Joslin, Planning to Keep Your Donors

Q March 2, 2011 Penelope Cagney, The Secrets of Consultants

a March 24, 2011 Jon Duschinsky. Seriously Good Innovation... In Practice!

Q April 7, 2011 John Greenhoe, Strengthening Foundation Relationships

Q April 20, 2011 Ted Hart, Social Networking and Online Fundraising Success

Q May 4, 2011 Elizabeth Crabtree, Managing Prospect Relationships and Fundraising Activity in a Campaign
a May 19, 2011 Timothy Logan, Developing a Planned Giving Marketing Plan

Q June 1, 2011 Elizabeth Crabtree, Campaign Reporting

Q June 21, 2011* Jason Saul, How to Raise More by Selling your Impact

Q July 13, 2011 Marty Martin, When Raising Money 10 Legal Matters to Avoid

Q July 26, 2011 John Hicks, Building Relationships that Pay Off

Q August 24, 2011 Linda Lysakowski, Raising More Money From Your Business Community

Q September 15, 2011 Amy Eisenstein, Face-to-Face Basics: Integrating Individuals into Your Development Plan

Q September 28, 2011 Ted Hart, Nonprofit Internet Management Strategies, Tools and Trade Secrets

Q October 4, 2011 Monique Hanson, Structuring Your Development Office for Success

Q October 27, 2011 June Bradham, Rachel Hutchisson & Tucker Branham, From boomers to Echo boomers: Giving Across the Generations
O November 1, 2011  Michael J. Rosen, Donor Centered Planned Gift Marketing

O November 17, 2011 Marcelo Iniarra, Digital Mobilization on Giving

O December 6, 2011  Sandy Rees, Secrets of Success in the Small Shop

Q December 14,2011 Adam Burk, Building a Major Gifts Program through Integrated Solicitations

This order is for [ ] Live Event, [ ] Download, [ ] CD ($5.00 for shipping in the U.S., $20 for International orders)

Webconferences will be held at 1:00-2:30 p.m. Eastern / 12:00-1:30 p.m. Central
11:00 a.m.-12:30 p.m. Mountain / 10:00-11:30 a.m. Pacific / 9:00-10:30 a.m. Alaska (*except on June 21, 2011)
FEES: $159 (U.S.) per member site per session; $295 (U.S.) per nonmember site per session
Special AFP Member Bundle - $99 per session when registering for 10 or more programs at one time!

Four ways to register:

Online: http://afp.peachnewmedia.com

Fax: 206-984-1371

Phone: 770-805-6292

Mail: Peach New Media, 153 Prospect Street, Suite 330, Marshfield Hills, MA 02051

Please print clearly (especially the email address)
Name Member ID# Title

Organization

[ 1 My Site is sponsored by an AFP Chapter Chapter Name

Street Address

City State/Province Zip/Postal Code Country
Phone Fax Email

Can’t make a Webconference? Purchase the recorded session as a download or on CD.
Call 877-728-3904 or visit our website at http://afp.peachnewmedia.com

(Payment must accompany registration and must be paid in U.S. funds)
Method of payment (check one):

[ 1 Check enclosed payable to Peach New Media
[ 1 MasterCard [ 1VISA [ 1Am. Ex. [ ] Discover

Card # CVV Code Exp. Signature
3-digit code on back of card

Billing Address: City State Zip




